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WE CATALYZE BUSINESS LEADERSHIP TO DRIVE POLICY AMBITION 

Keep the conversation 
going in the chat. Feel 
free to ask questions and 
make comments.

Welcome!

Camera on if possible. We 
understand though if you have 
connectivity challenges or would 
simply prefer to leave it off. 

²Ŝ ƘƻǇŜ ȅƻǳΩƭƭ Ƨƻƛƴ ǘƻŘŀȅΩǎ 
discussions, but please stay 
ƻƴ ƳǳǘŜ ǳƴǘƛƭ ȅƻǳΩŘ ƭƛƪŜ ǘƻ 
speak.

Miss something? ²ŜΩƭƭ 
share the slides and 
recording (discussion and 
breakouts omitted).

Introduce yourself! Say hi in the chat, 
and change your name to include 
your company if possible.
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OBJECTIVES OF THIS SESSION

Learn about and discuss the role of business in nature-related advocacy

Develop ideas for how you and your company can begin advocating for 
ambitious nature policies

Walk away with a network of other business leaders passionate about 
pushing for positive change
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AGENDA

Å Introduction to Business for Nature

Eva Zabey, Executive Director, Business for Nature

Å Why is advocacy key for creating a level playing field for business to act ?

Thomas Lingard, Global Sustainability Director Climate and Environment, Unilever

Å The Convention on Biological Diversity (CBD). How can companies engage?

Carmen Thissen, Associate, Business for Nature

Constanza Torres, Advocacy Associate, Business for Nature

Å Breakout rooms

Å Reconvene and Discussion

Å Concluding remarks
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WHY NATURE?

Becausenature is everyoneõs business.

Every business relies on nature ðfor food, clean water, 
pollination, fiber, and more.

Nature is at a tipping point ðover half of the worldõs total 
GDP is at moderate or severe risk due to nature loss
(World Economic Forum, 2020).

Pollination

Fiber

Clean 

Water

Food

In 2021 and beyond, world leaders can forge international 

agreements on nature to give our societies and economies 

a chance to become more resilient and to thrive within 

natureõs limits. Businesses must be part of the solution. 
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AN INTEGRATED RESPONSE FOR A SUSTAINABLE FUTURE

COVID-19 has 

emphasized how 

interconnected

everything is, nature, 

people, climate, health, 

food, finance, economy
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Business for 
Nature is a 

global 
coalition 

that brings 
together 

business and 
conservation 
organizations 
and forward-

thinking 
companies. 

WHO IS BUSINESS FOR NATURE?



BECOMING NATURE-POSITIVE: STEPS YOU CAN TAKE NOW

Visit bit.ly/naturepositive

for more info

https://www.businessfornature.org/steps-to-be-nature-positive
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WHAT DO WE AIM TO DO?

Adapted from ambitionloop.org

Together, we demonstrate and amplify credible business leadership on nature

calling for governments to adopt policies now to reverse nature loss by 2030 . 

https://ambitionloop.org/
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WHAT IS ADVOCACY?

An activity by an individual or group that aims 
to influence decisions within political, 
economic, and social institutions.

For example, when someone from your company:

ÅMeets with a government representative, minister or head 
of state

Å Publishes an Op-ed

Å Participates in a trade organization

Å Signs up to a call to action

Åê
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Companies can advocate in positive and negative ways

Å Domestic violence survivors, insurance 
coverage for women's health (e.g. Mary Kay)

Å Childhood health through physical 
education (e.g. Cartoon Network)

Å Equivalence of technical degrees across 
international borders (e.g. Hewlett-Packard)

Å Ambitious climate and nature policy through 
coalitions like We Mean Business and 
Business for Nature

Å Halting minimum wage increases 

Å Regressive product safety laws

Å Regressive climate policies, misaligned 
with the Paris agreement

Å Repealing clean air and water laws

POSITIVE 
Advocacy for:

NEGATIVE 
Advocacy for:

https://newsroom.marykay.com/en/releases/mary-kay-advocates-for-domestic-violence-survivors-in-sacramento'
https://www.cbsnews.com/news/parents-launch-rescuing-recess-drive/


WE CATALYZE BUSINESS LEADERSHIP TO DRIVE POLICY AMBITION 

CONSISTENCY IS KEY

òWe cannot have companies that 
lobby against climate action, no 
matter what their reason for doing 
so.ó CDP

Do you know where your company is 
on this graph?

Reference: Climate Leadership Now, 
We Mean Business, 2020

https://www.wemeanbusinesscoalition.org/climate-leadership-now/

